
Part 1: The Brand Core (The "Why")

1.1. Introduction: Our North Star

A concise, inspiring summary of the brand's essence, purpose, and ambition.

Aura Botanicals is dedicated to unveiling the purest radiance

found where nature and self-care align. We craft potent, plant-

derived products that transform daily routines into sacred

rituals. Our promise is simple: to deliver authentic efficacy,

grounded in stewardship for the earth and informed by the

wisdom of botanicals. We are the synthesis of ancient natural

practice and modern, elegant formulation.

1.2. Mission

The company's fundamental purpose. Why it exists.

To harmonize inner wellness with outer radiance through high-quality,
plant-derived ingredients.

1.3. Vision

The future the company aims to create. What is the end goal?

To be the global benchmark for sustainable, effective, and ethically-
sourced botanical beauty rituals.

1.4. Core Values

The 3-5 non-negotiable principles that guide behavior and decision-making.

Purity: We commit to transparent formulations, using only the cleanest,
most potent botanical extracts.



Efficacy: Our products must deliver demonstrable, noticeable results,
backed by small-batch quality control.

Stewardship: We practice respectful sourcing and eco-conscious
packaging to honor the natural world that gives us our ingredients.

1.5. Target Audience & Personas

Who are we speaking to? Create 2-3 primary personas.

Persona 1: The Conscious Curator (Marketing Focus)
Demographics: Female, 35-55, Urban Professional, HHI $75k+
Psychographics: Views skincare as a holistic wellness investment and a self-care
ritual. Values sustainability and seeks transparent, clean-label products. Highly
responsive to brand storytelling.
Brand Relationship: Needs to feel informed, ethical, and aligned with nature.
Responds to the **Elegant** and **Nurturing** voice.

Persona 2: The Efficacy Investor (Sales/Authority Focus)
Demographics: All genders, 45-60, High Net Worth, Global Travel.
Psychographics: Driven by measurable results and scientific validation. Prioritizes
proven ingredients and concentrations. Values efficiency and premium, trusted
experiences.
Brand Relationship: Needs to trust the product authority and effectiveness.
Responds to the **Informed** and **Precise** tone.

Persona 3: The New Ritualist (Customer Service Focus)
Demographics: Female, 25-35, Mid-level career, Exploring wellness trends.
Psychographics: Overwhelmed by the market; seeks simple, reliable routines.
Needs personalized guidance and reassurance on product usage and efficacy.
Values community and clear instructions.
Brand Relationship: Needs a warm, patient, and simplifying mentor. Responds
primarily to the **Nurturing** and **Approachable** tone.

1.6. Brand Personality & Archetype



Personify the brand to ensure consistent character across all communications.

**Primary Archetype:** The **Lover** (Sensual, committed to beauty and
relationship) mixed with **The Sage** (Informed, authoritative on botanical
science).

Personality (3 Adjective Pairs):

Nurturing, not Indulgent
Elegant, not Flashy
Informed, not Clinical

1.7. Brand Voice & Tone

'Voice' is constant; 'Tone' adapts to the context.

Context Tone Example Snippet

Marketing/Sales
Aspirational,
Poetic

"Unveil the deepest luminosity of your
skin's own ecosystem."

Customer
Support

Empathetic,
Clear

"We understand your experience. Let's
find the botanical synergy that works for
you."



Part 2: The Logo & Identity System

2.1. Primary Logo & Variations
The Aura Botanicals logo is the signature of our premium brand, featuring a
gold-detailed leaf/sun symbol and the Montserrat wordmark.

**Rationale:** The symbol combines a natural leaf (Nurturing, Botanical) with a
stylized sun (Efficacy, Radiance). The **Metallic Gold** finish immediately
signals premium quality and elegance, addressing the **Efficacy Investor's**
expectation for high-value products.

PRIMARY FULL-COLOR
(DIGITAL/PRINT)

**Usage:** Default for all digital
and high-quality print applications.

The gold effect should be
replicated using metallic inks or

foil.

MONOCHROME (SINGLE-
COLOR PRINT)

**Usage:** For applications where
color is restricted (e.g.,

newspaper ads, embossing,
single-color embroidery). Uses

solid black or white.

2.3. Logo Clearspace & Minimum Size
The clearspace rule ensures our logo's integrity and prevents visual clutter. No
text or graphic elements may enter this boundary.
**Rationale:** Maintaining large, non-negotiable clearspace reinforces the
**Elegant** personality. This separation ensures the logo is perceived as a
premium icon and signals organized professionalism to the detail-oriented
**Efficacy Investor**.



CLEARSPACE DEMONSTRATION (CLEARSPACE = X, WHERE X IS HALF
THE HEIGHT OF THE SYMBOL)

The minimum clear space on all sides of the logo must be equal to **half
the height of the leaf/sun logo icon** (as indicated by the inner green
dashed line).

**Minimum Sizes (Non-Negotiable):** Print: 1.0 inch wide | Digital: 96 pixels
wide.

2.4. Logo Misuse
Never:

Stretch, skew, or distort the logo.

Change the colors outside of the approved primary (gold/charcoal) and
monochrome lockups.

Place the logo on a busy photographic background without a white or
charcoal clear block.

Use the symbol/icon without the wordmark in large brand applications.
Attempt to replicate the metallic gold effect using standard CMYK

printing or screen colors (e.g., must use foil/metallic ink).



Part 3: The Color Palette

This palette evokes a natural, earthy, and sophisticated mood, perfect for
botanical and natural wellness products.

**Rationale:** The earthy tones (Terracotta, Olive, Sandy Tan) underscore the
**Nurturing** and **Stewardship** core values. They ground the brand in
nature, meeting the **Conscious Curator's** demand for authenticity and
sustainability.

Terracotta Rust

(Primary)
#B87353

Sandy Tan

(Secondary)
#D4AC87

Olive Green

(Accent)
#8A8E5D

Sage Green

(Accent)
#A2A68A

Cool Gray

(Neutral)
#989094

Charcoal

(Text/Dark)
#5B5D55

3.4. Accessibility & Color Application

**Minimum Contrast:** All text must maintain a contrast ratio of at least 4.5:1
against its background. **Charcoal** on light neutrals (Sandy Tan, light
background) is mandatory for body copy.



CONTRAST & READABILITY MATRIX (WCAG 4.5:1 MINIMUM)

Foreground /
Background

Body Example Headline Example
(Playfair)

Charcoal on Sandy
Tan (PASS)

Body copy is legible. Elegant Headline

White on Terracotta
Rust (PASS)

This high-impact color
pairing is reserved for

calls-to-action and
primary visual

elements.

Botanical Callout

Sandy Tan on White
(FAIL)

This text is visually
inaccessible and

should never be used
for body or large

headers.

Low Contrast Title

**Usage Ratio:** To maintain the premium, natural aesthetic, use the colors in
the following proportions as a starting point for any layout:
**Rationale:** The **70% Neutral** rule enforces the **Elegant, not Flashy**
personality. It ensures ample white space, which customers equate with luxury
and high product value. Colors are used only strategically for emphasis.

70% Neutral (White, Charcoal, Cool Gray)
20% Primary
(Terracotta,
Sandy Tan)

Accent
(Olive,



Part 4: The Typography System

Our typeface system combines the classic elegance of **Playfair Display** with
the modern clarity of **Montserrat** and **Inter**, ensuring our voice is both
authoritative and approachable.

H1 / PRIMARY HEADLINE (PLAYFAIR DISPLAY / CHARCOAL)

The Sacred Ritual of Botanical Beauty

Font: Playfair Display | Color: Charcoal | Usage: Major Headlines (Elegance &
Authority)

**Rationale:** **Playfair Display** (Serif, High Contrast) directly
addresses the **Lover** archetype's need for ritual and elegance. It
visually elevates the copy, making the product offering feel aspirational
and premium.

H2 / SECTION HEAD (MONTSERRAT / TERRACOTTA)

Montserrat Classic - Clean and Modern
Structure
Font: Montserrat | Color: Terracotta Rust | Usage: Key Sub-headings and
Brand Name

**Rationale:** **Montserrat** (Geometric Sans) provides sharp,
**Informed** clarity, catering to the **Efficacy Investor's** demand for
structured, reliable information. The uppercase styling adds necessary
authority.



QUOTE / MANIFESTO (PLAYFAIR DISPLAY ITALIC / CHARCOAL)

"We are the synthesis of ancient natural practice and

modern, elegant formulation."

Font: Playfair Display Italic | Color: Charcoal | Usage: Blockquotes,
Mission/Vision Statements, Manifestos

4.4. Accent Text Application (Terracotta)
Terracotta Rust text color is reserved exclusively for high-impact,
actionable text.

Primary Call-to-Action Headlines (e.g., "Shop Now," "Discover
The Ritual")

Major Product Names or Key Ingredient Callouts.
Pricing or limited-time offer text.

**Rationale:** Using **Terracotta Rust** sparingly creates a focused
visual cue. It uses the most prominent color in the primary palette to
drive the user's eye to action points, fulfilling the customer's intent to find
and purchase solutions efficiently.

BODY COPY (P) (INTER / CHARCOAL)

Inter is utilized for all extended paragraph text to maximize clarity and
readability across both digital and print. Its neutral design acts as a
stable foundation beneath the decorative display fonts.

Font: Inter | Color: Charcoal | Usage: All Paragraph Text (Clarity &
Readability)

**Rationale:** **Inter** (Simple Sans) guarantees high readability for
large blocks of text, upholding the **Informed** and transparent voice. Its
clarity reassures the **New Ritualist** seeking simple, reliable
directions.





Part 5: Imagery & Graphic Elements

5.1. Photography Style
Our photography style emphasizes **natural light, organic textures, and elegant
product placement**, reinforcing the brand's premium, botanical focus.

Mood: Organic Elegance & Soft Focus

**Style Principles:** High-contrast, soft natural light, utilizing marble, linen, and
botanical accents (lavender, dried leaves). Depth of field is shallow (bokeh) to

focus intensely on the product.
**Rationale:** Soft, **Nurturing** lighting and shallow depth-of-field
(bokeh) create an aspirational, luxury feel. This emotional pull appeals
to the **Conscious Curator's** desire for a beautiful self-care ritual.

5.2. Illustration Style



Illustrations are reserved for educational diagrams or subtle botanical accents.

**Style:** Simple, black or charcoal line art. Intricate, detailed drawings of
specific medicinal plants.

**Rules:** No fill color, no gradients, and a consistent 1.5pt stroke weight.

**Rationale:** The precise, scientific line art style reinforces the **Informed, not
Clinical** personality. It provides technical credibility required by the **Efficacy
Investor** while maintaining elegance via charcoal color and fine lines.

5.3. Iconography
Icons must be clean and functional, adhering to our brand aesthetic.

**Style:** Outlined system (no fill), rounded corners, using **Charcoal**
color.

**Source:** Custom-designed to match the smooth curve of the logo leaf.

EXAMPLE ICON

Hydration Drop

**Rationale:** Outlined and rounded icons maintain the **Elegant** feel
established by the logo's subtle curves. They provide functional clarity without
visual clutter, which helps the **New Ritualist** navigate product benefits
quickly.

5.4. Layout & Grid System



**Base Unit:** 8-pixel grid system for all vertical and horizontal spacing to
ensure visual rhythm.

**Grid:** Use a 12-column flexible grid for all digital web applications. Maintain
generous white space (Sandy Tan/f7f3f0 background) to emphasize product
premiumness.

12-COLUMN GRID VISUALIZATION (BASE UNIT = 8PX)

All spacing must be divisible by 8 (Base Unit)

LAYOUT APPLICATION EXAMPLE (8-COL CONTENT + 4-COL SIDEBAR)

MAIN CONTENT AREA (8 COLUMNS)

Generous white space (p-4 = 16px) using Sandy Tan
tint for background.

CALLOUT (4

COLUMNS)

Accent color used
sparingly for attention.

**Rationale:** The strict **8-pixel grid** and generous white space (Sandy
Tan background) maintain the **Elegant** and structured **Informed**
personality. This ensures content is never cluttered, allowing the product to
breathe and be easily absorbed by the **Efficacy Investor**.



Part 6: Application Guidelines

6.1. Digital Applications (UI Kit)
Digital elements must be intuitive and elegant, adhering to the specified color
and font rules.

PRIMARY CTA BUTTON

SHOP THE RITUAL

Background: Terracotta Rust. Text: Montserrat Bold, White.

FORM INPUT ON FOCUS

Enter your email

Base: White, Cool Gray border. Focus: Sage Green border/ring.

**Rationale:** The **Terracotta Rust CTA** provides a warm, natural contrast
that drives conversion, meeting the **Conscious Curator's** intent to purchase.
The subtle **Sage Green focus ring** on forms provides reassuring,
**Nurturing** feedback without being jarring.

6.2. Print Applications
**Stationery Suite:** Letterheads are printed on a Sandy Tan stock.

Business cards use Charcoal text on a white stock, with the symbol icon
embossed in **gold foil** (due to metallic logo look).

**Marketing Materials:** Use the **Olive Green** color sparingly for
emphasis. Headlines always use **Playfair Display**.



STATIONERY SUITE MOCKUP (SIMULATED PRINT)

Demonstration of Sandy Tan stock, Charcoal text, and simulated Gold Foil on white card.

**Rationale:** Using **Sandy Tan stock** for letterheads reinforces the brand's
natural, earthy identity, aligning with **Stewardship**. The mandatory **Gold
Foil** on the business card instantly communicates **premium, high-quality
elegance** to all personas.

6.3. Physical & Environmental Applications
**Packaging:** Product containers use amber glass (Terracotta/Sandy Tan

color) with minimal **Charcoal** labeling. Boxes are matte paper, using the
Sandy Tan background.

**Signage:** External signage is minimalist, using the symbol icon in
bronze and the wordmark in Charcoal.

Aura Botanicals Headquarters | 123 Botanical Way, Toronto | P: 555-RITUAL

Date

ELEGANCE & EFFICACY

Isabella Rose

AURA BOTANICALSAURA BOTANICALS



SIMULATED PACKAGING & SIGNAGE

Demonstrates Amber Glass, Sandy Tan box, and minimalist exterior Signage in
Charcoal/Bronze.

**Rationale:** **Minimalist Charcoal labeling** on **Amber Glass** ensures the
product itself looks potent and scientific, addressing the **Efficacy Investor's**
need for substance over excessive graphics. The matte Sandy Tan box
reinforces the **Stewardship** value.

6.4. Co-Branding & Partnership
**Rule:** When partnering, our logo must be separated by a vertical bar ( | ) and
be equal in visual weight and size to the partner's logo. Preferred partners are
wellness, sustainability, or luxury lifestyle brands.

CORRECT CO-BRAND LOCKUP EXAMPLE

Demonstrates Aura Botanicals and Prairie Ledger Services logos set to equal height (h-16)
and separated by the required vertical divider.

**Rationale:** Ensuring **equal visual weight** protects the brand's premium
standing in any partnership, satisfying the high expectations of the **Efficacy
Investor** that Aura Botanicals is never secondary or undervalued.

Do Not:

THE

RADIANCE

RITUAL

50ml | Made with

PurityAURA BOTANICALS



Allow partner logos to appear visually larger or more prominent than
the Aura Botanicals logo.

Permit the partner logo to use the metallic gold effect unless they
have a matching corporate policy or if the overall lockup is purely
monochrome.

Place the co-brand lockup on a background with insufficient
contrast (must pass 4.5:1 WCAG ratio).



Part 7: Advanced Modules

SCOPE NOTE: Asset Creation

The assets described below (motion graphics and sonic branding files) are
**outside the scope of the current branding contract.** These modules
document the strategic direction only. If Aura Botanicals wishes to contract
the creation of these final assets, please contact **Prairie Ledger
Services** to make separate arrangements.

7.1. Motion & Animation Language
**Logo Animation:** The leaf and sun symbol bloom slowly and elegantly

(0.8s, ease-out) from a single point, resembling a sunrise/growth.

**UI Micro-interactions:** Use subtle, slow fades (0.3s) and slight scale
effects on hover, avoiding fast, jarring movements.

**Rationale:** The slow, deliberate **0.8s animation** and **0.3s fades**
align with the **Ritualistic** aspect of the Lover archetype, reinforcing the
Nurturing idea that self-care should be slow, elegant, and mindful.

7.2. Sonic Branding
**Sound Logo (Mnemonic):** A short, warm, acoustic guitar chord followed

by a faint, high-frequency chime (like a small bell). Key of C major, focused
on clarity.

**Brand Music:** Ambient, acoustic, lo-fi beats with nature sounds
(running water, soft wind).

**Rationale:** The use of **acoustic guitar and nature sounds** connects the
brand to the organic, botanical identity. The warm tone is designed to elicit
trust and a feeling of being well-cared for, appealing to the **Nurturing**
voice.

7.3. Brand Governance
This section outlines the management and control necessary to maintain brand
consistency.



**Brand Stewards:** **Isabella Rose** (CEO) and **Elias Vance** (Head
of Marketing). Contact: brand.stewards@aurabotanicals.com

**Asset Portal:** **AuraBotanicals/BrandSource** (Internal Brandfolder
Link).

**Version Control:** This document is the single source of truth. Any
amendments must be logged and approved by the Brand Stewards.

**Disclaimer:** This document is a **Mock-Up Brand Identity Master Guide** created

for demonstration purposes. It uses fictional company names, contacts, and assets.

This is not an internal document of a real company and is intended only to illustrate the

comprehensive process of brand guide creation.

mailto:brand.stewards@aurabotanicals.com

